POWER GLOBAL MEDIA HOUSE

Job Description: Marketing and Strategy Executive
Power.Global.Media.House.Ltd

Position: Marketing and Strategy Executive
Department: Marketing and Strategy

Reports To: Chief Strategy Officer (Lucy Chitembeya)
Location: Any

Contract Type: Flexible

Purpose of the Role

The Marketing and Strategy Executive will play a pivotal role in advancing Power Global
Media House Ltd.’s objectives by developing, implementing, and evaluating innovative
marketing strategies and business initiatives. This individual will ensure the company
achieves its growth and revenue targets while maintaining brand integrity and fostering
strategic partnerships.

Key Responsibilities

Marketing:
1. Develop and execute marketing strategies that align with the company’s
objectives.

2. Oversee content creation and brand messaging to enhance brand awareness
and market presence.

3. Manage digital marketing campaigns, including social media, email marketing,
and search engine optimization (SEO).

4. Conduct market research to identify new trends, customer needs, and
opportunities for growth.

5. Evaluate marketing efforts using KPIs and analytics tools, providing insights for
continuous improvement.

Strategy Development:

1. Collaborate with the Chief Strategy Officer to design long-term strategic plans for
market positioning and growth.

2. Analyse competitive trends, industry developments, and internal performance
metrics to inform decision-making.

3. Develop business models and assess hew revenue streams to enhance
profitability.

4. Facilitate cross-functional alignment on strategic initiatives across departments.

Business Development:

1. Identify and cultivate relationships with potential clients, partners, and
stakeholders.

2. Lead proposal development, negotiations, and presentations for new business
opportunities.

3. Support the development of strategic partnerships and collaborations to expand
market reach.



Project Management:
1. Manage strategic initiatives, ensuring timely delivery and alignment with
company objectives.
2. Monitor budgets for marketing and strategy projects, ensuring cost-efficiency.
3. Coordinate with external agencies and vendors for marketing and promotional
campaigns.

Key Qualifications and Skills
Education and Experience:
1. Bachelor’s degree in marketing, Business Administration, Strategic
Management, or related fields. A master’s degree is an advantage.
2. Minimum of 3-5 years of experience in marketing, strategy, or related roles,
preferably in media or a similar industry.
Technical Skills:
1. Proficiency in marketing tools (Google Analytics, CRM software, social media
platforms, etc.).
2. Strong analytical skills, with the ability to interpret data and develop actionable
insights.
3. Knowledge of strategic frameworks, business modelling, and market analysis.
Soft Skills:
1. Excellent communication and interpersonal skills.
2. Creativity and a proactive approach to problem-solving.
3. Strong organizational and project management capabilities.
4. Ability to work in a fast-paced, dynamic environment and manage multiple
priorities.

Performance Metrics
¢ Growth in market share and revenue generation.
¢ Successful implementation of marketing and strategic initiatives.
¢ Development of meaningful partnerships and client relationships.
¢ Achievement of digital marketing KPls and campaign objectives.

How to Apply

Interested candidates should submit their CV and a cover letter detailing their
qualifications and experience through to email: ceo@powerglobalmedia.com
Applications should be received no later than 31°* December 2024.



